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MENU INSIGHTS REPORT OVERVIEW NATIONAL MENU INSIGHTS REPORT

COCKTAIL TRENDS IN NATIONAL Q2 2026 YoY

Ground Signal captures online menus at over 120,000 venues nationwide. Using sophisticated Al tools, we extract relevant information and
provide it in an easy-to-analyze format.
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NATIONAL ACCOUNTS NATIONAL MENU INSIGHTS REPORT

MOST POPULAR BOURBON WHISKEY BRANDS Q2 2026 YoY

Ground Signal calculates menu share for each Bourbon Whiskey brand by taking the number of menus featuring a cocktail with that brand, then
dividing that number by the total number of menus that have at least one Bourbon Whiskey cocktail.

Bourbon WhlSkey Cocktail Menu Share For example: Knob Creek is the 9th-ranked Bourbon Whiskey brand on National cocktail menus,
Q2 26 appearing on 4.1% of cocktail menus that have at least one Bourbon Whiskey cocktail.

| SUPPLIER | MENU SHARE RANK | BRAND | SUPPLIER | MENU SHARE
1 MAKER'S MARK 21% O vi KNOB CREEK 4.1%
2 A1 BULLEIT DIAGEO 13% 10 vi JIMBEAM 3.9%
3 v WOODFORD RESERVE @ 12% 1" BASIL HAYDEN'S 3.2%
4 BUFFALO TRACE 12% 12 45 JEFFERSON'S o 1.9%
5 FOUR ROSES 22 KIRIN 5.4% 13 v WILD TURKEY CAMPARI 1.9%
6  OLDFORESTER @ 5.0% 14 v EVAN WILLIAMS (IEAVEN 1.8%
7 43 ANGEL'S ENVY @ BACARDI 4.9% 15 v HIGH WEST il S 1.8%
8 v ELIJAH CRAIG (IEAVEN 4.3% 16 1792 1.6%
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NATIONAL ACCOUNTS

NATIONAL MENU INSIGHTS REPORT

TRENDS AMIONG BOURBON WHISKEY BRANDS Q2 2026 YoY

By retrieving and analyzing all on-premise venues nationally each month, Ground Signal can show which brands are having a moment —
and which are lagging behind their peers. (Limited to the 21 Bourbon Whiskey brands with at least 1% Menu Share in National.)

Bourbon Whiskey in National: Trending Down

A Bourbon Whiskey in National: Trending Up
Q2 2026 YoY

Q2 2026 YoY

BRAND | SUPPLIER MENU SHARE* /osAp:xmgli':U BRAND | SUPPLIER MENU SHARE* /"SAF:meE':U
JEFFERSON'S . 1.9% A 76% BENCHMARK 1.0% V¥ 2.5%
WHISTLEPIG wum%apre 1.5% A 58% WILD TURKEY CAMPARI 1.9% V¥ 2.6%

HEAVEN
BUFFALO TRACE 12% A 49% EVAN WILLIAMS (v HILL 1.8% V¥ 3.3%
HEAVEN
1792 1.6% A 43% ELIJAH CRAIG (v HILL 4.3% V 4.8%
ANGEL'S ENVY @ BACARDI. 4.9% A 33% KNOB CREEK 4.1% V¥ 5.5%
MICHTER'S ey 1.5% A 24% JIM BEAM 3.9% V 8.5%
HIGH WEST bonds om - 1.8% A 23% FOUR ROSES 22 KIRIN 5.4% v 9.7%
HEAVEN
LARCENY (o HILL 1.0% A 12% YELLOWSTONE luxco 1.0% Vv 1%

*Menu Share is the number of menus with a cocktail featuring that brand divided by the number of menus with a Bourbon Whiskey cocktail.
**For example, a 10% would mean that cocktail's Menu Share grew by 10% (e.g., went from 10.0% to 11.0%), not that it gained 10 percentage points.
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NATIONAL MENU INSIGHTS REPORT

BOURBON WHISKEY COCKTAILS OVERVIEW Q2 2026 YoY

NATIONAL ACCOUNTS ‘

Old Fashioned is the most popular Bourbon Whiskey cocktail in National accounts, appearing on 54.1% of menus with at least one
Bourbon Whiskey cocktail. Maple Old-Fashioned grew the most, gaining 29.4% Menu Share.

Top Bourbon Whiskey Cocktails Trending Bourbon Whiskey Cocktails

1)
COCKTAIL MENU SHARe* | #AINMENU AT MENU SHARE* | %AINMENU

SHARE** SHARE**

OLD FASHIONED o4% A 8.0% MAPLE OLD-FASHIONED 2.4% A 29%
MANHATTAN 13% V 4.0% PAPER PLANE 4.8% A 29%
MULE 2.1% ¥ 3.1% BOURBON SMASH 4.3% A 1%
PAPER PLANE 4.8% A 29% ESPRESSO MARTINI 1.2% A 9.3%
BOURBON SMASH 4.3% A 1% OLD FASHIONED 54% A 8.0%
WHISKEY SOUR 3.7% V¥ 8.1% BOULEVARDIER 2.8% A 0.4%
SMASH 3.3% Vv 7.0% GOLD RUSH 21% .

Note: Limited to cocktails with at least 1.0% Menu Share

*Menu Share is the number of menus with a cocktail featuring that brand divided by the number of menus with a Bourbon Whiskey cocktail.
**For example, a 10% would mean that cocktail's Menu Share grew by 10% (e.g., went from 10.0% to 11.0%), not that it gained 10 percentage points.
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ADDITIONAL MENU CAPABILITIES APPENDIX

In addition to analyzing menu statistics by geography, Ground Signal also allows you see menu performance by:

Venue Profile Cocktails Chains vs. Independent Accounts
Example: Top 3 Whiskey Brands in Independent Example: Top 3 Tequila Brands Used in Margaritas Example:
Steak Houses Nationwide
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Al Solutions for the
Beverage Alcohol Industry

Ground Signal's mission is to across CONSUMER VENUE PEPLETIONS MENU
the three-tier system to make better business decisions.
Leveraging and
, We giVQ OL.” cliciis unparalleled YIS IO o Monthly On-Premise Years Depletion On-Premise
consumer behavior in the On-Premise and allow the Social Posts venues History Menus
industry to
and
U.S. Legal Unique SKUs at Spirits,
CAPAEILITIES: Drinking Age Venue Account Level Cocktails, Wine
Consumers Attributes Varietals and
CONSUMER INSIGHTS MENU ANALYSIS Flavor Profiles

MARKET TRENDS GO-TO-MARKET STRATEGY

NATIONAL ACCOUNTS TARGET ACCOUNT LIST

(GS TARGET)

ACCOUNT SEGMENTATION
& KEY TRADE CHANNELS

For more information on menu or other capabilities
please contact
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